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Why Conversion Tracking?

Conversion tracking allows to attribute sales and events to traffic sources. Then as
the next step the attribution of monetary value to the registered events and sales is
possible (rating). This means for example to pay a commission for a tracked sale.

Reports of collected conversion data allow judgements and analysis of performance,
developments, costs, revenues and potentials for optimization.

Basis for all data collection and analysis is the implementation of a conversion
tracking code on the confirmation page that is displayed after completion of the sale.

In a nutshell
Conversion tracking connects clicks and sales, that were registered via a tracking
code.

Click out: Additional Parameter

For the analysis of your traffic in other systems like Google Analytics, the system
automatically can add parameters (e.g. UTM parameters) to links and redirects.
Values of the parameters can have

e static values (e.g. utm_source=affiliate)
e dynamic values (e.g. utm_source=#{PARTNER_ID}, the partner id of the
corresponding partner)

You can find the additional parameter tool under Manage Advertisers > Advertiser Tracking.

The Click ID

An important parameter for a functioning tracking is the click id. It works as a fallback when no
cookie could be found. This is a quite common case with third party tracking cookies.

The click id is transmitted with every click to the shop as get-parameter in the URL. The shop
fetches and saves this click id and then returns it to the tracking system, when the
conversion tracking code is executed.




Steps to set up a working click id tracking:
1. set up the click id as additional parameter:
First, create the click id parameter that will be added to the target URL e.g.
clicklid=#{CLICK_ID}. This is done in the system under Manage Advertisers >
Advertiser Tracking

Read on
A detailed guide to additional parameters can be found here:
https://onlinemarketing-support.com/additional-parameters/

2. The shop fetches the click id from the URL and saves it either in a first party cookie
or in the data base.

When saving it in a cookie, we recommend to set the cookie server side (e.g. with
PHP)

Example

Code example PHP: Cookie with click id server side:

if(isset($_GET["clickid"])) {
setcookie("clickid", $_GET["clickid"], time() + 365*24*60*60);



https://onlinemarketing-support.com/additional-parameters/

Javacript code example: Cookie with click id set in the browser:

<html>
<head>
</head>
<body>
<div id="mydiv">Hello, this a Test Page</div>
<script>
function setCookie(cname, cvalue, exdays) { vard =
new Date();
d.setTime(d.getTime() + (exdays * 24 * 60 * 60 *
1000));
var expires = "expires="+ d.toUTCString(); document.cookie =
chame + "=" + cvalue +";" + expires
+ ";path=/";
}

function getCookie(cname) { var
name = cname + "="; var
decodedCookie =
decodeURIComponent(document.cookie);
var ca = decodedCookie.split(';'); for (vari =
0; i < ca.length; i++){
var ¢ = ca[i];
while (c.charAt(0) ==""){c =
c.substring(1);
}

if (c.indexOf(name) == 0) {
return c.substring(name.length, c.length);
}
}

return "";

}

function saveClickld(gparam) {
//Get ClicklD and save to Cookie var
urlParams = new
URLSearchParams(window.location.search);
if (urlParams.has(gparam)) {
var cli = urlParams.get(gparam);
setCookie(qgparam, cli, 60);




(function () {

/Iread new value with name clickid
saveClickld('clickid");
/Ishow value in Browser

var para = document.createElement("P");

var t = document.createTextNode("This is the ID: " +
getCookie('clickid");

para.appendChild(t);

document.getElementByld("mydiv").appendChild(para);

N0

</script>

</body>
</hmtl>

3. Fetching the click id on the confirmation page in order to include it then in the
conversion tracking code.

Example code fetch click id from cookie with PHP

<?php if(isset($_COOKIE["clickid"])) {
$clickid = $_COOKIE["clickid");
}

7>

Example code to fetch the click id in the browser with JavaScript

<script>
function getCookie(cname) {

var name = cname + "="; var ca = document.cookie.split(";"); for (vari = 0;
i < ca.length; i++) {
var ¢ = cali]; while (c.charAt(0)==""){c =
c.substring(1);
} if (c.indexOf(name) == 0) {
return c.substring(name.length, c.length);




}

} return ";
}
var clickid = getCookie("clickid");
</script>

Data Structure: Conversion Targets and
Tracking Categories

Tracking events are defined by two dimensions: Conversion targets and tracking
categories.These dimensions can then be analyzed and remunerated (e.g. a commission
per sale).

Conversion targets as well as tracking categories should be registered to the system,
before they are transmitted via an implemented conversion tracking code. Set up is done
in the system under Manage Advertisers.

Conversion Target: Defines an event and its type, for example Sale,
Appinstall, Newslettersignup.

Tracking Category: Defines the commercial dimension, for instance according to
the margin of a product group, for example a product group (“Flight”, “Hotel”, “Car
Rental”)

Read on

A detailed guide on conversion targets and tracking categories can
be found here:
https://onlinemarketing-support.com/working-with-conversion-targets/
https://onlinemarketing-support.com/tracking-categories/

Conversion Code

The conversion tracking code is implemented on the confirmation page after the sales
process (or in case of other events on the corresponding pages). This way a completed sale
or event will be measured. Data is transmitted with the help of several variables and
parameters, for example order id or basket value.



https://onlinemarketing-support.com/working-with-conversion-targets/
https://onlinemarketing-support.com/tracking-categories/

Types of Code

You will either get the conversion tracking code by e-mail or you can generate it in the
user interface under Manage Advertisers > view tracking code.

Please implement your individual conversion tracking code that contains your advertiser
id and your tracking domain. Please do not use the code of the following examples.

Read on

A detailed guide to generate the conversion tracking code can be found
here:https://onlinemarketing-support.com/configuring-and-implementing-tracking-
codes/

Javascript
We generally recommend the use of JavaScript code when implemented browser side.

The JavaScript Code is very suitable for implementation in JavaScript environments such as
tag management systems. Another advantage is that the basket parameter (JSON Object)
can be easily included. Also it has additional functionalities like a container functionality.

An example you can find on the next page:



https://onlinemarketing-support.com/configuring-and-implementing-tracking-codes/
https://onlinemarketing-support.com/configuring-and-implementing-tracking-codes/
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<!-- BEGIN BELBOON - nnmmm: MAREETING NETWORE TRACRING CODE -->
<script type="text/javascrip
Jvar itaCenv = |

// MANDATORY FIELD: This is the product for this i target.

/f Important: The value for this product category needs to be set in your network configuration beforshand.

#f{ Your possible product categories are: 'default’, 'schuhe’, 'taschen’, ’zubehcer’, ‘action®, 'basket’,

troCat : 'basket’,

// MANDATORY FIELD: This is the name of the conversion target.

/f Important: The value for this conversion target nesds to be met in your network configuration beforshand.

/{ Your possible conversion targets are: 'male’,'lead’,'bksale’, "nksale’,'voucher', 'novoucher’, 'bknow’, 'bkv', "nknov', "nkv', 'freeze’, "signup’,
convTarget © ‘male’,

/f MANDATORY FIELD: This is a short de iptd of the page.
It

ut, Registration Complete, Valentines Day Premotion.

siteld : '

/f MANDATORY FIELD: This the unigque conversion identifier from your systes. Examples: OrderID, CustcamerID, LeadID.

/f 1f you can't provide a correct unigue conversion identifier you cam use ‘auto’ and cur system will gem te it autematically.
#f This could lead to validation problems due to the fact that an exact matching from your system to curs will not exist.
convid : '*

// MANDRTORY FIELD: This is the met crder value [without shipping and handling costs). Use a value of *0.00° for conversion targets without net order value.
ordvalue : '°

// OFTIONAL FIELDS: These are session tracking parameters

eclicktd : *'*, // OPTIONAL FIELD. A click ID.

// MANDATORY FIELD: This is the I80 currency code (180 4217).

/{ Examples: 'EUR', 'GBF', "CHF'.

ordSurr : "EUR',

A/ OPTIONAL FIELD: This field is used for detailed sh ing basket inf. Build this field in J2ON format.
/F B single basket position contains these mandatory fields:

#f pid: Unigque product ID

#f prn: Product name

#/ brn: Product brand name

/f pri: Product price

/F gty: Guantity of units in this position

I ere: ki gory | ds to pa: ‘troCat')

/7 prc: OPTIOMAL FIELD: Product category hierarchy, using '.' as delimiter. Example: 'Women.Clothing.Shoes'.

f1 Example of duuled shopping basket information

basket : 't "pid"s tivaluet|™}*
/7 DO HOT CHANGE. The following parameters are used to identify the advertiser in the network.
advid : "iS0320%2°,
treDomain : "atlas.c.akipam.com®
ki
/f DO NOT CHANGE. The following lines assure tracking functionalirty.
en=funation (v) (1£ (v} (1£(typect (encodeURIComponent) ==" functic {v)} i jraturn (w)} i 0} iva=t {} {var d=new Date () ;var t=d.getTime():

t=r:) function (s} {Lf (d imagea) (i€ (typeot {ia) 1="c
var ia=new Rrray() war i=ia.length:ia[i)=new Image():ia[i).sre=s:ia[i].onload=f don() (}:lelse(d write{'<img arc="‘+a3+'" height="1" wideh="1" border="0"
alpmee le="displa }hivar pr='hteps:';
(=) {var rvar imd ement (“iframe®) ;i i.height=0;i.vapace= ;i.h ori inWideh= i inHeight=l:i.

scrolling="ro"si.allowtzansparency=true;i. style. display="none";try(d body. .\.u.uzl:hfoznll..d body. firstchild) ; joatch (e)

d.write('<ifr'+'ame'+' szc=®'4s'® width=*(" height 0% marginwidth="0" marginheight®*0" scrolling®"ns®

allowtransparencys"true” style="displayinone;®>c/ifs'4’ames') ;)] ap=function (o) (var w='tat='sts() ;Af(c.troCat) (ve='itro='sen(o.troat) i}

we="Lctg='#en(o.convParget) ;ve="icid="+en(o.convid) ;if (o.ordValue) {v4='icorv='4en(o.ordValue) ; }if (o.ordlurr) (vé="sorc="+en({o.ordCurr) ; }Hif {o.discValue) {ve="Gdav="+en(o.
discValue) ; Hif {o.discOrdvValue} {v+="io ‘#en(o.discOrdvalue if{o.discCode} {v+="id=c="+en{o.discCode) ; }

if {o.invValue) {v#="5in +en{o.inv¥alue) ; }if (o.confStat) (ve="scfs="+en(o.confitat) r }if (o.admCode) {v4=" tam-=
¥ i Hif{o.subCode) {ve="Lamc="+en (0. sublode) ; Hif (o.userVall) {v+="iuvl="+en{o.userVall) ; }.\f(o.mﬂllzl fwd="Gu
=" Luvi="ven (o, userValld) ; }if (o.userVald) {v+="5tuvi="+en(o.userVald) ; )lﬂa. L () jv+="bcan=
if (o.custld) (ve="ic “#enfo.custid);)if( {var g=o
b= {g=="nt | lg=="E") PG "null”; LA (o, custhge) [v='tooa="+en (o, custige) ; 1LE (0. basket) {v4="ibok="+en{o.basket) ; Jif (o.addData) [v#="Ladc="ven (o, addData) ; Fif {o.uniqid) {v+=
* Gundy +en (o uniqid) ;A€ (o.clickIds &6 o.clickIds.length > 0) {v+='icli="+en(o.clickIds.join(", ")) ;}lelae if(s.clickId){v+='scli="+en(s.clickId);}if(o.custSury) (vi=
thear="ven{s.custIure) s JAf (o, aiveld) {v+="iaid="+en(o.siteld) ;Jvar s=(screen
a+="y" pg+=[scEesn.holght) Pacresn. hoiqhg-'o"‘ﬂ-'x" iat=(scresn.col

+en (o.admCode) ; }if (o.payMethod) {v+="ipmt="+en(o.payHethod
+en{c.user¥allZ) ; E(o.usexVald) {
seb={n=="trus”| Jn=="false"}Pa:"null";}

“esckieEnabled: “null” jve="L df
Austaztc\:m‘-!\mﬂiule]luz et S e, uel)ennni— fealtvo., addd+ r

var a = document.createElement ('scx

}: a.type = syne = true; a.sge = ‘hotps://'+itsConv.treDomaint’ fscriprts/ts/'+itsConv.advIds conth.ja’;

var s = di getEl q ‘sexipt') [0); rtBeforefa, 3);
</acripe>
<noscript>
h== BET THE FOR NOSCRIPT PART MERE ==s=ssmscscssses ==l
<t== The parameter values have to be set in realtime. Every special characters have to be URL-encoded. ==
<img sre="
httpa:/fatlas. . akipam, com/te/i5032092/sonTtyp=igtat="1 I TIME_STAMP! ! =basketsctg=salegaids teonvid! | gorv=1lord¥alus!l forc=FURGEa k=8 TRA2InId8 228 IART.

DALJ!!"IQZ""ZQ" 322ty 22RIAN2 22N IVALUE
i 11" width="1" height="1"

321%21%22%2C° $IAS22921921value®2ln2192282C" 22%3A822921%21 alneﬁ"l%Z""ZS" ﬁ""n:x%Z E AS22%21%2]

<facscripe>
<1-- END = NETWORF,




Image Pixel

For simple tracking events (usually the ones without a basket) the image pixel is well suited.

Also, many tracking switches require an image pixel.

Example:

<img
“https://atlas.r.akipan.com/ts/i5032092/tsa?typ=iktst=1 |TIME_STAMP!!&tro-basketéctg=salessid=checkoutécid=11convid! | korv=1lordValue! ! soro=EUREbak:
IVALUES 2182182282082 Pprnd 2283082252182 1valuet2 18214224204 22brn b2 28 IA224218 2 1valueb 2142182242042 2pri s 228 3022421 42 1VALUBS 21§21 422820822 quy 2 283A%
CHZREreNZRRIANEZAZ14 T 1valuet21H21822R2CHRZprod IR IARZZA1AZ Ivaluat 1421, 82102 1valuetZ1h2], 42142 1valuet 214214228 7D6cLi=1 ICLICKID! 1% wideh="1" h

¥22pid%22%3ARZ2%21%2
S2IVALUESZ1421%22%2

rder="0" styl

S2S Callback

If you want to transmit the conversion tracking information outside of a browser, e.g. to
bypass ad blockers or browser regulation or from the SDK of a mobile app, the S2S
callback URL is suitable.

Important: The click id is mandatory, without click id server to server tracking does not work.

The S28S callback link is quite similar to the image pixel. To convert an image pixel to a S2S
callback URL just change the parameter typ=i to typ=s .

Example:

BEGIN BELBOON - PERFORMANCE MARFETING NETWORE TRACKING CODE --

<img sre=

"https://atlas.r.akipam.com/ts/ 15032092/ tsa?Eypesstat=1 ITIME STAMP! ! ! g-saleisid=checkout&cid=!lconvidl | orv=1lordValue! | forc=EUREbak=4TBA22pid2243AR 2282142
AVALUESZ182182282C22prnb 220 3AN220 2102 1value b 218218220 2CH 22ben b2 28 3ARZ 202102 valued 2 10218220 20N 22prd W 220 AN 2N 21N 2 IVALUBA 218218220 2C 22ty W 220 AANZ 2N 2102 1VALUBA 2142142242
CR22trot2283AN22421921valuet 218218229204 22prot2283A822421521valued21 421, 321921 valuet21421. 421821 valuos213214228 Thkcli=1 ICLICRID! 1" width="1" height="1" border==0"
="display:none; ">

style

Read on
A detailed guide on generation of S2S callback URLs can be found here:

https://onlinemarketing-support.com/configuring-and-implementing-tracking-codes-se
rver-to-server/



https://onlinemarketing-support.com/configuring-and-implementing-tracking-codes-server-to-server/
https://onlinemarketing-support.com/configuring-and-implementing-tracking-codes-server-to-server/

Mandatory parameters

Variable (JS)

Variable (img/ s2s)

Example

Description

convTarget ctg

sale

Conversion Target. The
applied conversion target
needs to be registered in the
system.

trcCat trc

default

Tracking Category. The
applied tracking category
should be registered in the
system. Please be aware,
in case of basket tracking
the value “basket” should
be used.

convld cid

ORD12345

Conversion 1D/ Order ID:
This parameter identifies
the conversion and should
be unique. In case the ID
contains sensitive
information such as an
email address, it should be
hashed.

ordValue orv

4.98

Order Value: This parameter
transmits the value of the
conversion. If the conversion
does not contain a value, the
transmitted value should be
'0.00'.

ordCurr orc

EUR

Currency Code (ISO 4217)

siteld sid

checkout

Sie ID: This parameter
identifies the page on which
the conversion is made.

clickld cli

1234567890

Click id, that was transmitted
with the click-in to the website.
For S2S callbacks this
parameter is mandatory.

10




Optional parameters (frequently used)

Variable (JS)

Variable (img/ s2s)

Example

Description

discValue

dsv

12.34

This parameter
transmits any
discount values
related to the
conversion. When a
discount is applied,
please do not
change the order
value, the system
can deduct the
discount value from
the order value.

discCode

dsc

XMAS2020-4578av
ed

Code of the
used
voucher.

isCustNew

csn

true

This parameter
registers whether
the customer was
new to the
advertiser.
Possible values
are true (new) or
false (recurring).

payMethod

pmt

paypal

Payment method

userVal1

uv1

This parameter
can transmit
additional
information.

userVal2

uv2

This parameter
can transmit
additional
information.

11



userVal3 uv3 This pa!rame'tgr can
transmit additional
information.
userVal4 uv4 This pa!rame'tgr can
transmit additional
information.
Read on

A detailed guide tracking code implementation and a list of all parameters can be

found here:

https://onlinemarketing-support.com/configuring-and-implementing-tracking-codes/#ip

t kb toc 238 5

Basket Tracking

Basket tracking adds basket positions to a conversion. This way all individual products that

are part or a conversion can be remunerated and/ or analyzed.

Requirement: There needs to be a tracking category (trc) with name and alias “basket”.

The basket parameter contains a string in JSON format. When using an impage pixel or S2S

callback URL the basket object needs to be URL-encoded.

The individual components of the basket data are shown in the table below:

12


https://onlinemarketing-support.com/configuring-and-implementing-tracking-codes/#ip
https://onlinemarketing-support.com/configuring-and-implementing-tracking-codes/#ipt_kb_toc_238_5

Variable Example ID Description

pid 12345678 The ID of the product to
which the basket position
relates.

prn Adidas Originals Continental | Name of the product

brn Adidas Branc

pri 54.95 Price of the product (gross)

gty 1 Quantity of bought
units

trc Default Tracking category of

the product. The
tracking category
needs to be
registered to the
system. In case no
specific tracking
category should be
applied, please use
“‘default”.

prc Clothing.Men.Shoes Optional: Hierarchie
of the product
category. Use ‘" as
separator.

Example

basket : '{ "pid" : "123456" , "prn" : "lAdidas Originals Continental

80", "brn" : "Adidas" , "pri" : "54.95" , "qty" : "1", "trc" : "default" , "prc" : "Mode.H
erren.Schuhe.Sneaker" }'

"{"pid" : "9876543" , "prn" : "Anna Field Damensocken schwarz" , "brn" : "Anna
Field" , "pri" : "12.34" , "qty" : "3", "trc" : "default" , "prc" : "Mode.Damen.Zubehor

y

13



The Onpage Code

The onpage code should be implemented on all publicly accessible pages. Its main purpose
is the detection of incoming traffic. Further functionalities are related to traffic quality and a

container functionality.

Variable

Example

Description

siteld

www.shop.com/dresses/red-
dress123.html

Path or URL of the Page

productld

12345678

Only for product pages:
Unique product id of the
shown product.

userVal1

Optional parameter, you are
free to put in any additional
information that may be
needed.

userVal2

Optional parameter, you are
free to put in any additional
information that may be
needed.

14



http://www.shop.com/dresses/red-

Cookies and Data protection

When working with tracking technologies, one should (or even is required to) be
transparent about it in the privacy policy. Also, an opt-out possibility should be

provided.

The following text is a suggestion for a corresponding passage in the privacy policy of
your shop. The specific opt-out link of the customer will be entered into this. The opt-

out link is made up as follows:

TRACKINGDOMAIN/ts/PROGRAMMID/tsv?settrackingoptout. For example:

https://janus.r.jakuli.com/ts/i5533507/tsv?settrackingoptout

If you do not wish to save cookies on your browser, you can change the settings on
your browser to prevent this. You can completely deactivate saving cookies under the
Extras/Internet Option section of your browser, allow them only for specific websites
or be notified each time a cookie has been sent to your browser. Please note that this
could lead to a limited use of certain websites. You can also delete saved cookies at

any time. This will delete any saved cookie data from your device.

The collection and use of tracking data can be deactiviated by clicking on the

following link:

Opt- Out Link

By clicking on the tracking op-out link a special cookie will be set which prevents
tracking in the device’s web browser. Tracking will be re-activated if the tracking opt-

out cookie is deleted.

The belboon GmbH currently has up to 5 different tracking domains in use, so that the
cookie domains can change. You can see which cookies are used by our tracking
technology in detail in the following overview:

Domain

Cookie Name

Use of the cookie and further
information

https:/DOMAIN.com/ts/ID/

tsv

This cookie is set when an
advertising creative has been
shown. This cookie contains a
cookie ID as well as list of data
about the last view touch-point
— including a timestamp,
referring URL and an individual
identifier for each creative, the
marketing channel, the
publisher and publisher

website.

15



https://janus.r.jakuli.com/ts/i5533507/tsv?settrackingoptout

https:/DOMAIN.com/ts/ID/

tsc

This cookie is set when a
user clicks on an advertising
creative. This cookie
contains a cookie ID as well
as list of data about the last
click touch-point — including a
timestamp, referring URL,
shop system ID and an
individual identifier for each
creative, the marketing
channel, the publisher and
publisher website.

https:/DOMAIN.com/ts/ID/

trackingoptout

This cookie is set when a user
clicks on the opt-out link so
that tracking is de-activated for
this device.

16




Tracking Quality

Tracking with third party cookies today is significantly restricted, data cannot be recorded
properly. Reasons are browser regulation (e.g. Safari, Firefox) or the use of ad blocking
software. Third party cookies are all cookies from domains that differ from the shop
domain.

We recommend a combination of measures. They can obviously be adapted according to
the use case.

- Use of afirst party tracking domain (for setup, please contact us)

- Implementation of the click id, that should be saved with the use of server side
technologies (PHP)

- Implementation of the onpage code
- In case of third party tracking: Execution of the conversion code server side (S2S
callback) to bypass regulated browsers or ad blockers

17
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